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Abstract:

Intsmet banking provides alternatives for

faster delivery of bankirrg services to a widsr

ran e of customers. The increasing popularity

of Internet banking, have attracted the attention

of both legitimate and illegitimate online

banking practices. Customers are liable to

criminal activities, fraud, thefts and various

other tlueats of similar nature. This paper sought

to explore the extent of adoption and usage of
internet banking by commercial banks in

Zimbabwe as well as investigate the challenges

they face in the adoption of this technology. An

exploratory research design was used to achieve

the envisaged aims of the study. The internet is

transforming the banking and financial industry

in terms of the nature of core products /services

and the way these are packaged, proposed,

delivered and consumed (Sathye, 1999). It is an

invaluable and 'powerful tool driving

development, supporting growth, prornoting

i.nnovation and enhancing cornpetitiveness

(Kamel, 2005 and Nath, Skick and Parzinger,

2001). Internet banking refers to systems that
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enable bank customers to get access to th,eir

accounts and general information on belnk

products and services through the use of bank's

website, without the intervention or

inconvenien.ce of sending letters, faxes, original

signatures and telephone confirmations (Henry,

2000).

Introduction:

The nearly universal connectivity which

the Internet offers has made it an invaluable

business tool. These developments have created

a new type of economy, which many call the

'digital economy'. This fast emerging economy

is bringing with it rapidly changing

technologies, increasing knowledge intensity in

all areas ofbusiness, and creating virtual supply

chains and new forms ofbusinesses and service

delivery channels such as e-banking, Many

people see the development of e-Banking as a

revolutionary development, but, broadly

speaking, e-banking could be seen as another

step in banking evolution. Just like AIMs, it
gives consumers another medium for conducting

their banking. The fears that this channel will

National Conference on Emerging hends in Indian Bauking Sytern ll72ll

,{

{

1,'

I

lr
i

I

:t
,

Ir
I

tt

l

I












