


 

What’s 

Electronic  

Commerce? 

    “A modern business methodology ... to 
cut costs while improving the quality of 
goods and services and increasing the 

speed of service delivery.” 
 

Modern Trends of Electronic 

Commerce 



Online business to business transactions 

Online business to consumer 

transactions 

Digital delivery of products and services 

Online merchandising 

Automated telephone transactions eg 

phone banking 
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 Business-to-consumer e-commerce (B2C) 
› Connects individual consumers with sellers , 

cutting out the middleman 

› E.g. Amazon.com   

 Business-to-business e-commerce (B2B) 
› Supports business transactions on across private 

networks, the Internet, and the Web 

 Consumer-to-consumer e-commerce (C2C) 
› Connects individual sellers with people shopping 

for used items 

 E.g.quicker.com 
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Four Categories of E-Commerce 

 

B2B 

B2C 

C2B 

C2C Consumers 

Business 

And selling 

to... 

Business originating from... 

Business Consumers 



 Faster buying/selling procedure, as well as easy 
to find products. 

 Buying/selling 24/7. 

 More reach to customers, there is no theoretical 
geographic limitations. 

 Low operational costs and better quality of 
services. 

 No need of physical company set-ups.  

 Easy to start and manage a business. 

 Customers can easily select products from 
different providers without moving around 
physically. 
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Convenience 

Buying is easy and private 

Provides greater product access and selection 

Provides access to comparative information 

Buying is interactive and immediate 
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Powerful tool for building customer relationships 

Can reduce costs 

Can increase speed and efficiency 

Offers greater flexibility in offers and programs 

Is a truly global medium 
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More individuals can work from home 

Benefits less affluent people 

Third world countries gain access  

Facilitates delivery of public services 
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DISADVANTAGES OF ECOMMERCE 

•Any one, good or bad, can easily start a business. 

And there are many bad sites which eat up 

customers’ money.  

•There is no guarantee of product quality. 

•As there is minimum chance of direct customer to 

company interactions, customer loyalty is always 

on a check. 

•There are many hackers who look for 

opportunities, and thus an ecommerce site, 

service, payment gateways, all are always prone 

to attack. 



 To organizations: lack of security, reliability, 

standards, changing technology, pressure 

to innovate, competition, old vs. new 

technology 

 To consumers: equipment costs, access 

costs, knowledge, lack of privacy for 

personal data, relationship replacement 

 To society: less human interaction, social 

division, reliance on technology, wasted 

resources, JIT manufacturing 1
4 



 There is a lack of universally accepted standards 
for quality, security, and reliability 

 The telecommunications bandwidth is insufficient 

 Software development tools are still evolving 

 There are difficulties in integrating the Internet 
and EC software with some existing (especially 
legacy) applications and databases. 

 Special Web servers in addition to the network 
servers are needed (added cost). 

 Internet accessibility is still expensive and/or 
inconvenient 
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Thank 

You! 


